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Month DD, YYYY
Subject Line: United is the Way! Announcing the 2026 [Your Company] Greater Twin Cities United Way campaign!
Dear [Employee Name],
At [Your Company], we believe a prosperous future belongs to everyone. And we’re all better off when we all have what we need to succeed. In 2025, your support helped Greater Twin Cities United Way respond to our community’s most pressing needs while investing in long-term solutions. Together, we:
· Provided 223,912 referrals via our 211 resource helpline from families struggling to pay for housing and put food on the table, parents seeking quality child care, young adults facing homelessness and more.
· Answered nearly 44,018 calls to the 988 Suicide and Crisis Lifeline, providing hope for a brighter tomorrow.
· Helped 721,224 community members access food shelves and other food programs supported by United Way. Our Emergency Food Relief Campaign also provided $40,000 in emergency grants to nonprofits helping families affected by the federal government shutdown and SNAP disruption.
· Expanded economic opportunities. In 2025, 3,184 adults obtained employment through United Way-supported job training and placement service
[Hold for any company match details]
[Hold for any virtual events or company incentives]
Thank you for joining us in this work by volunteering, giving and advocating for a community where all people thrive!
Thank you on behalf [Company Name] and Greater Twin Cities United Way,
[CEO or Executive Sponsor Signature]
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Month DD, YYYY
Subject Line: United is the Way with [Your Company] & Greater Twin Cities United Way campaign!
Dear [Employee Name],
Greater Twin Cities United Way is a persistent presence in our community. Because of your support, in 2025, we were here for each other, every minute of every day:
· About every two minutes, a 211 Resource Specialist connected a neighbor with resources for housing, utilities, food, child care and other essential needs — providing 223,912 referrals in 2025.
· Every 12 minutes, someone calling the 988 Suicide & Crisis Lifeline connected with a trained specialist to find support and hope for a brighter tomorrow.
· About every 44 minutes, an adult obtained employment through job training and placement services supported by Greater Twin Cities United Way.
· Every 48 minutes, someone received a referral for utility assistance through 211, helping households maintain an essential part of stable housing.
· Every day, nearly nine adults found employment through United Way-supported job training and placement services — and 74% maintained employment for at least 12 months.

Behind every number is a person, a family and a future. When we come together, we can respond to immediate needs while building lasting pathways to stable housing, food security, educational success and economic opportunity.

[Hold for any company match details]
[Hold for any virtual events or company incentives]
Thank you on behalf of [Company Name] and Greater Twin Cities United Way,
[CEO or Executive Sponsor Signature]
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Month DD, YYYY
Subject Line: United is the Way! Closing out the 2026 [Your Company] Employee Giving Campaign
Dear [Employee Name],
Thank you for being a part of this year’s campaign.
Greater Twin Cities United Way is unique because we meet urgent community needs in housing, food, education and jobs while making lasting change to end persistent inequities so all can thrive. Our work is responsive to evolving community strengths and needs, and our impact is lasting, because we cultivate longstanding partnerships with communities, employers, policy makers and supporters. 

Your personal approach to giving is an important part of a unified movement
· Donate financially through your workplace.
· Volunteer for a project you’re passionate about.
· Advocate by championing the voices of our neighbors.

Greater Twin Cities United Way’s mission is to unite changemakers, advocate for social good and develop solutions to the challenges no one can solve alone. Our vision is a community where all people thrive regardless of income, race or place.

[Hold for any company match details]
[Hold for any virtual events or company incentives]

Together, we will create a community where all people thrive regardless of income, race or place. 
Thank you on behalf of [Company Name] and Greater Twin Cities United Way,
[CEO or Executive Sponsor Signature]
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